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OUR TEAM

The Inditex Group has more than 92,000
employees worldwide. The workforce is
international =55% of Inditex’s employees are
based outside of Spain- most employees
(80.4%) are female, and the average
employee’s age is 26 years.
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Our Model of Sustainability

The principles governing Inditex’s commitment to

Corporate Social Responsibility include: good faith
in relationships with stakeholders and society at
large; an ongoing dialogue with the
aforementioned stakeholders and social

organisations; and, finally, transparency in our

business activities generally, and, specifically, in the
development of our sustainability strategy.
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CSR: Environmental Dimension
Inditex’s Environmental Policy

1- Commit to taking environmental issues into account when planning
and carrying out our activities and those of our business partners, and
encouraging environmental awareness among employees, suppliers and
the public.

2- Commit to compliance with the environmental laws that govern our
activities, along with any obligations which may be implemented in the
future. We will work hard to prevent pollution and reduce, insofar as
possible, the environmental impact of our business.

3- Efforts are geared towards achieving constant improvements to our
Management System, to enhance its usefulness and improve on our
efficient use of resources.

4- Make sure that all of our employees and the public are notified of this
policy, establishing open lines of communication with government
authorities, local communities and other stakeholders.
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